


MARKETING OVERVIEW

AngloGold Ashanti is one of the world's largest producers of gold,
with 20 operations in 10 countries on four continents. As a company
that is proud to have its roots in South Africa, AngloGold Ashanti
is passionate about the metal it mines. Its commitment to gold
does not stop with the exploration and mining of the metal but
extends to the global marketing of gold.

The company seeks to ensure a healthy market for gold and gold
products through a marketing programme comprising projects
designed both to increase gold's desirability and to grow gold
demand, assuring the future market for AngloGold Ashanti's
product. Over 60% of gold mined each year is consumed in the
gold jewellery sector and AngloGold Ashanti recognises the need
to participate in supporting the market for its product by fostering
the development of a vibrant gold jewellery industry.              .

For further information on AngloGold Ashanti and its marketing
initiatives, please visit the website at: www.anglogoldashanti.com

SUPPORTING THE WORLD GOLD COUNCIL

Founded in 1987, the World Gold Council (WGC) is an organisation
funded by some of the world's leading gold mining companies.
It aims to stimulate and maximize the demand for and holding of
gold by consumers, investors, industry, and the official sector. As
well as undertaking marketing initiatives to drive demand, the
WGC is also instrumental in working to lower regulatory barriers
to ownership of gold products, helping to improve distribution
systems, and promoting the role of gold as a reserve asset in the
official sector.

AngloGold Ashanti is a founding member of the WGC and continues
to be one of its largest funders, contributing approximately US$10
million to the organisation's budget each year.           .

ANGLOGOLD ASHANTI'S INDEPENDENT
STRATEGIC MARKETING INITIATIVES

In addition to support to the global gold jewellery market offered
through the WGC, AngloGold Ashanti runs its own strategic
marketing initiatives, focusing on leadership of the gold jewellery
market in the areas of design innovation, branding, marketing and
retail. The aim of these marketing initiatives is to drive positive
demand trends through addressing structural weaknesses in the
gold jewellery market in these areas. AngloGold Ashanti's strategic
marketing initiatives are undertaken in the major strategic markets
for gold jewellery; India, the Middle East, the USA and China,
usually in conjunction with local partners or through collaboration
with the WGC.

One of AngloGold Ashanti's major independent marketing initiatives
in the area of jewellery design is ANGLOGOLD ASHANTI
AuDITIONS - a global jewellery design competition initiated and
driven by AngloGold Ashanti.

AuDITIONS OVERVIEW

AuDITIONS is AngloGold Ashanti's global gold jewellery design
competition, and is a platform which encourages designers to
become performers, auditioning to consumers and the trade
through their gold jewellery designs. The competitions are about
creativity and glamour, with design talent taking centre stage.
The finalists' pieces are brought together in a collection called
the Ensemble, which is showcased and publicised as part of the
AuDITIONS competition format.



AngloGold Ashanti AuDITIONS is one of the vehicles used by
AngloGold Ashanti to develop and showcase progressive design
in high caratage gold jewellery.  Progressive design is of vital
strategic importance to the global gold industry.          .

Without progressive design gold jewellery will lose touch with an
increasingly demanding global consumer. AuDITIONS seeks to
increase the profile of high design in gold in the eyes of consumers
in key markets. The AngloGold Ashanti AuDITIONS family includes
South Africa, Brasil, India and China, with a Middle Eastern
competition to be added soon.

The AuDITIONS competition brand is a living, growing entity.
Common to all Ensembles is the excitement and entertainment
they provide - all in the language of gold. The world's love of gold
is universal and AngloGold Ashanti AuDITIONS reminds us all of
the marvels which can and should be wrought in gold.

To learn more about AngloGold Ashanti AuDITIONS and to see
the spectacular Ensembles, please visit our global website at:
www.goldauditions.com

AuDITIONS South Africa

Established in 1999 under the name Riches of Africa, AngloGold
Ashanti AuDITIONS South Africa is now in its eighth year.
Significant progress has been made since the competition's
inception, attested to by a growing interest in gold jewellery design
and in the quality of designs submitted.

The AuDITIONS 'Living Textures' Ensemble is the latest South
African collection, comprising 23 pieces by South Africa's most
talented designers. The theme, 'Living Textures', cast the inspiration
net wide, resulting in a magnificent 18ct gold jewellery ensemble,
which is both elegant and contemporary.           .



AuDITIONS Brasil

Established in 2002 under the name Designer Forum Brasil,
AngloGold Ashanti AuDITIONS Brasil is a national contest which
aims to reward and recognize excellence and innovation in Brazilian
design.

Inspired by the intriguing theme, 'Glacial Heat', participants of the
latest Brazilian competition are required to grapple with a theme
of co-existing contradictions - heat and cold, emotion and reason,
technology and human impulses.

AuDITIONS Brasil aims to build on the success of the past in
motivating the choice of gold jewellery as an object of consumer
desire, both in Brasil and around the world. The passion and flair
that characterises Brasil as a country is always clearly visible in
their magnificent Ensembles.

AuDITIONS India

Along with the World Gold Council and Rand Refinery, and with
co-sponsorship by D'damas, an innovative and contemporary
Indian jewellery brand, AngloGold Ashanti AuDITIONS India was
launched in March 2006, marking the entrance of the competition
into the world's biggest gold market. AngloGold Ashanti AuDITIONS
India aims to support the strategic needs of the Indian gold market
by driving design trends forward and by alerting the consumer to
new jewellery aesthetics.         .

The Indian Ensemble comprises 40 suites of 22ct jewellery
combined with other complimentary materials, including white
gold in 18ct.  The theme 'Ethno Contemporary' bridges the past
and the future to propel traditional motifs into a more contemporary
jewellery offering. The competition highlights the design and
manufacturing excellence that sustains and develops jewellery
markets across India through design innovation.



AuDITIONS China

The inaugural edition of AngloGold Ashanti AuDITIONS China
was launched in June 2006. The competition is a collaboration
between AngloGold Ashanti, Just Gold - a Hong Kong-based
gold jewellery retail brand, and the World Gold Council.

A particularly exciting element of AngloGold Ashanti AuDITIONS
China is that the launch of the competition couture Ensemble
will coincide with the launch of a commercial range inspired by
the final AngloGold Ashanti AuDITIONS pieces. So, for the first
time, the AngloGold Ashanti AuDITIONS creativity in gold design
will be available to the consumer to purchase in Just Gold stores.

The main strategic driver behind AngloGold Ashanti AuDITIONS
China is to invigorate jewellery design in 24ct gold, which is the
traditional medium for gold jewellery in China. As a result, all
final pieces in the Chinese Ensemble will be in 24ct gold.

'Just Woman' is the topical theme of this edition of AngloGold
Ashanti AuDITIONS China. 'Just Woman' is the empowered
woman of China and the world today. Independent and confident,
she knows what she wants and has the determination to pursue
it. 'Just Woman' represents an influential and
rapidly-emerging consumer segment in the Chinese market.

BENEFICIATION

AngloGold Ashanti has, over the years, committed itself to
support for the beneficiation of gold in its home market of South
Africa. By beneficiation, AngloGold Ashanti means the provision
of structural support to assist the growth and development of
downstream industries in gold producing countries in which it
operates, such as South Africa. Such a strategy is designed to
assist traditionally mining-focused economies to add more value
to gold mined prior to export. In this context it has undertaken
numerous activities, including a 25% investment in South Africa's
largest gold jewellery manufacturer, OroAfrica, support for
training projects such as the Soweto Jewellery School and

Vukani Ubuntu, research into the gold value chain including the
compilation of the 'Gold in South Africa' handbook and support
for a Gold Advance Scheme designed to facilitate cost-effective
financing of gold inventory for the South African jewellery sector.

In the future AngloGold Ashanti hopes to be able to expand its
beneficiation strategy to include other key gold producing regions
in which it operates and to drive the development of gold products
that are of an internationally acceptable standard in terms of
design and quality and can compete successfully in international
markets. This applies to jewellery and other decorative products,
as well as industrial applications.

GOLD OF AFRICA MUSEUM

The Gold of Africa Museum was established by AngloGold Ashanti
as part of its programme to preserve the artistry of African
goldsmithing and inspire modern gold jewellery design.

Thousands of years of legend, ritual and craftsmanship are displayed
in the world's most comprehensive collection of artefacts from the
gold-rich kingdoms of Africa.

In the heart of the Museum is the permanent exhibition - the world-
famous Barbier-Mueller Collection, one of the largest and most
important collections dedicated to the art and craft of the African
goldsmith. This collection comprises over 350 African gold artifacts
and jewellery of the 19th and 20th century from Mali, Senegal,
Ghana and the Cote d'Ivoire.

Set in one of the oldest colonial houses in South Africa, this
beautifully restored landmark houses temporary exhibitions, a
museum shop and presentation suite, wine cellar, coffee shop and
garden courtyard, and a state-of-the-art goldsmiths' workshop.

For further information on the Gold of Africa Museum, please visit
the website at: www.goldofafrica.com




